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Prospect Pool

Find more of the right people and improve your return on investment with targeted new member
recruitment activity based on Sport England market segmentation data.

Tanstorming people’s working lives

What does Prospect Pool offer?

Improve the response rates of new member
recruitment activity

Target addresses in your catchment areas with people that are
most likely to respond to your marketing message, based on
Sport England segmentation.

Change all the images and text based on the Sport England
profiles, to send even more targeted and relevant messages.
E.g. Use different images for men and women, or change the
style of language for older people.

Reduce costs of campaigns

Use digital print to send different information to people in
different locations, combining campaigns for different centres
into a single campaign to achieve economies of scale.

Ensure existing members are not mailed by de-duplicating
them from the prospect address list.
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Ben-1 Ban

Jamie -2 M « Competitive Male Urbanites

Chice - 3 “ Male, recent graduates, with a ‘work-hard, play-hard’
attitude

Leanne -4
Helena - 5 5% of all adults; 10% of adult men
Tim-6 View Ben's full profile

Alison - 7 6
Jackie -8

Kev-9

Paula - 10

Philip - 11

Elaine - 12

Roger & Joy - 13

Brenda - 14

Tery - 15

Norma - 16

Ralph & Phyllis - 17

Frank - 18

Elsie & Arnold - 19
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* Mainky aged 18-25
Chloe - 3 s
Fitness class friends + Gracuate proteszions
Young image-conscious females keeping it and trim
5% of all aduits; 9% of aduit women
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The Sport England characteristics webtool is an easy way
to identify which types of people you should target your
message at. It also gives you an idea of how many of
these types of people live in your catchment area.

Sport England market segmentation identifies 19

types of adult in the English population, with detailed
information on their propensity to participate in all sorts
of sport and leisure activities.
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http://segments.sportengland.org/index.aspx#segment=dominant&focusType=LA&focusName=270

How does it work? How much does it cost?

1. Identify catchment area: Complete our template to tell B The price of Prospect Pool data is dependent on volume of
us which postcode sectors you want to get addresses in, and data purchased in an individual campaign, the volume of data
which venue you want to link them to. purchased within 12 months of the initial order and whether

+ CentreA- DA53,DA77 there are data files to de-duplicate from the selection.
« CentreB-BS309,BS321
B Contact us to understand how you can grow and improve your

2. Identify address volumes: Complete our template to tell business by implementing smarter targeted marketing with
us how many addresses you want of different Sport England Prospect pool.
segments for each of your venues. (Minimum quantity of
10,000.)

«  Centre A - Chloe - 2,000 addresses
«  Centre A - Roger & Joy - 9,000 addresses E—
«  Centre B-Chloe - 1,500 addresses Roger & Joy - 13 e

Early Retirement Couples Y ::':.:“:gmm‘

3. Supply de-duplication data: If you want to ensure that Free-time couples nearing the end of their careers
your existing members or any other file of addresses are not 77 of Sl Sclulte; 67 of saut women, 87 of adult men
included in the output data file, provide us with the relevant e e
address details. :

4. Data selection: We will apply your selection criteria against -
our up-to-date UK address list, which is profiled against Sport
England Market Segmentation data, and discuss with you the
volumes available against what you requested. Sport England
Market Segmentation data is held at postcode level, sourced
from Sport England and Experian Ltd (2010).

5. Output data file: You will receive a .csv file of the addresses

linked to your centres, with a unique ID for each so you can
monitor the results. You can use this internally or send to an
external print company.
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How to reach Philip?
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Cascade®@ s a software company based in The Cotswolds in the UK, providing database driven solutions for the leisure
industry. We already work with over 500 leisure centres in the private, public and frust sectors delivering highly effective
management reporting tools and marketing communications.
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